YEPKACbKH AEPHABHUA
BISHEC-KONEQXK

Kadenpa exkoHoMikH, ynpaBiIiHHS Ta aAMIHICTPYBaHHS

CUJIABYC

Bba3oBa indopmanis npo 1ucuuniny

Ha3Ba nucuumiainu

DP035 Komynikamiiina aistiibHicTh/
Communication activity

PiBenb BUIOI OCBiTH /
(¢paxoBoi nepeaBUIIOI OCBITH

®daxoBa nepenBuIa

I'any3b 3HaHb

07 YnpaBniHHS Ta aMIHICTpyBaHHS

CrneniajbHicTh

075 MapkeTuHr

OcaiTHs1 nporpama

MapkeTuHr

Cemectp

6 cemectp (9 ki), 4 cemectp (11 k)

Kypc

3 xypc (9 ki), 2 xkypc (11 k)

AHoOTAaNifA Kypcy

HaBuanbHa aucuumniiHa cupsMoBaHa Ha (OpMyBaHHS YMIHb Ta HABHUOK
aHaji3y MacoBO-iH(OpMaIiiHOT MISIBHOCTI, OCMHUCIEHHS CTYJACHTaMU
KpUTEpiiB €(PEeKTUBHOCTI KOMYHIKAI[IHHUX 3aco0iB, 3aKOHOMIpHOCTEH
BUKOPUCTAHHS OKPEMHUX TEXHOJIOTIA y MacoBi  KOMYyHIKaIlii,
HEOOXITHOCTI JOTPUMAHHS ETUYHUX HOPM, MPOQECiiHUX CTaHIApTiB,
OCMHCIIEHA OIlIHKa OKpEeMHX TEKCTiB, BHUJaHb, pekiaMHUX Ta PR-
KaMmaHii [moJ0 JONUIBHOCTI Ta MPaBOMIPHOCTI BHKOPHCTaHHS
KOMYHIKAIIHHUX TEXHOJIOT1H.

Cropinka kypcy B MOODLE

http://78.137.2.119:2929/course/view.php?id=451

MoBa BUKJIagaHHA

YKpaiHChKa

JlekTOp KYpCY

BHKJIa/1a4 BUIO1 KaTeropii 3amo3Ha Tamina ['puropisHa
KaHaJIM KOMYHIKaIlii:

CJIH «Moodley»: moBigoMIeHHS B 4aTi

En.momrra: lobunectamila@gmail.com

Ten. 096-695-41-06 (Viber, Telegram)

Messenger: https://m.me/tamilazalozna/

Micue 1ucuMILIiHM B OCBITHIN mporpami

OcsiTHs mporpama

http://csbc.edu.ua/documents/otdel/moopl_m.pdf

Ilepeuik 3araJabHuX
kommnerenTHocTeil (3K)

3K 3. 3aaTHicTh 3aCTOCOBYBATH 3HAHHA y IPAKTUYHUX CUTYAIIsX.

3K 5. 3naTHicTh BUKOpPUCTOBYBAaTH iH(OpMaIiiiHi 1 KOMYHiKaliiHi
TEXHOJIOT1.

3K8. 31aTHICTh MpaltoBaTH B KOMaH/II.

Iepesik cieniaJbHUX
kommnetenTHocTeil (CK)

CK 1. 31aTHICTh CUCTEMHO BIITBOPIOBATH OTPUMaH1 3HaHHS MPEIMETHOT
0011aCTi MapKEeTHHTY.

CK 3. bparu yyacTs y miiaHyBaHHI MapKETUHTOBOI AiS7IbHOCTI PUHKOBOTO
cy0’eKxTa.

CK 4. 3patHiCTh NPOBAJUTH MApPKETUHTOBY [iSUIbHICTH Ha OCHOBI
PO3YMIHHSI CYTHOCTI Ta 3MICTYy Te€Opii MapKeTHHTy 1 (YHKIIOHaIbHHX
3B’SI3KIB MK i1 CKJIQJJOBUMHU.




CK 5. Bparu ydacte y po3poOJieHHI MapKETHHTOBOTO 3a0e3MEUYCHHS
PO3BUTKY Oi3HECY B yMOBaX MEBHOI HEBU3HAUYEHOCTI.

CK 7. 3parHicTh KOPEKTHO 3aCTOCOBYBAaTH METOIH, NpPUHOMHU Ta
IHCTPYMEHTH MapKETUHTY.

CK11. 3aaTHicTh MPOBOIUTH MOHITOPHUHT 30BHIIIHHOTO T BHYTPIIIHBOTO
Cepe/IoBUIIA MIANPHEMCTBA Ta BPaxyBaHHS HOTO pe3yibTaTiB IpH
NPUNHHSATTI MAPKETHUHTOBUX DIllICHb.

Ilepenik nporpaMmuux
pe3yJabTaTiB HABYAHHA

PH 1. 3naru i po3ymiTu TEOpETHYHI OCHOBH Ta MPUHILUIH POBAHKECHHS
MapKETHHTOBOT JTISUTBHOCTI.

PH 4. 3acrocoByBatn HaOyTi TEOPETHUYHI 3HAHHS ISl PO3B’SI3YBaHHS
NPaKTUYHUX 3aBJaHb Y cpepi MapKeTHHTY.

PH 5. 30uparu it aHanizyBaTu HeoOXinHYy iH(opMalio, 00YMCIIOBATU
€KOHOMIYH1 Ta MapKETUHIOB1 IOKa3HUKH, OOIPYHTOBYBATH YIPaBIiHCHKI
pIIIEHHS Ha OCHOBI BHUKOPUCTaHHS HEOOXIAHOTO AaHAJITUYHOTO M
METOJUYHOTO IHCTPYMEHTAPIIO.

PH 8. BuxopuctoByBatu 1u¢poBi iH(opMaliiiHi Ta KOMYHIKalliiH1
TEXHOJIOT'1], & TAKOK CIIeliaNi30BaH1 MporpamMHi NpoyKTH, HEOOX1IH1 JIIs
PO3B’s13aHHA 3aBJaHb 3 MAPKETHHTY.

PH 9. 3actocoByBatu cy4acHi TEXHOJOTii MAapKETHHTOBOI ISIIbHOCTI
PUHKOBOTO Cy0’€KTa, ajanTyBaTHCS JO 3MIH MapKETUHIOBOIO
CepeloBUIIA.

PH 12. PeanizoByBaTu MapKeTHHIOB1 (PYHKIII1 pPHUHKOBOTO CyO0’€KTa.

PH 14. BukonyBatu npodeciiiny IisiIbHICTh Y KOMaHAHIA poOOTi.

PH 16. 3actocoByBaTu IHHOBAIlIHI MAXOAW WIOAO peaji3amil
MapKETUHTOBOI JISUTBHOCTI CYO’€KTa TOCMOJAPIOBAaHHS Ta THYYKO
alanTyBaTHCsl O 3MiH MapKETUHIOBOI'O CEPEAOBUILA.

Onuc IMCHUILIIHA

CTpyKTypa HaBaHTaKEHHS
HA CTyJeHTa

3arajgpHa KUIbKICTE roaud — 120

KinbkicTs kpeauTiB — 4

KinpKicTh neKIMHUX TOAUH — 28

KinbKiCTh TpaKTUYHUX 3aHATH — 28

KinbKicTh TOMH ISl CAMOCTIHHOT pOOOTH CTyIEHTIB — 64
dopma IiICYMKOBOT0 KOHTPOJIIO — €K3aMEH

MeTtoau HAaBYAHHSA

BepOanbHi MmeToau (JIEKIis, MOSCHEHHS, TUCKYCis, Oeciza); Hao4H1
MeTOH (MPe3eHTAIlis, UTI0CTpallis, MPOBEICHHS CaMOCTIHHUX
CIIOCTEPEXKEHD); MPAKTUYHI METO 1M (PO3B’sI3yBaHHSI 3314, TECTIB, KEHCIB
TOIIO); poOOTa 3 HABYAIBHO-METOIUYHOIO JIITEPATypOIO
(KOHCTIEKTYBaHHs, T€3yBaHHSI, aHOTYBaHHS, IIITOTOBKA JIOTIOBI/I1
TOILI0); METOIM CTUMYITIOBAHHS 1 MOTHBAIIil HABYAIBHOI AISITBHOCTI
(dbopMyBaHHS Mi3HABAJIILHUX IHTEPECIB CTYJCHTA, HABMHUCHA TIOMUJIIKA);
METO/I TPOOJIEMHOTO BUKIIaJaHHS (MOHOJIOTTYHOTO BUKJIALY,
MIpPKyBaHHSI, TIaTOTIYHUN METO/I BUKIIAAY); IHTEpaKTUBHI METOIN
KOOTIEpPOBAHOTO Ta KOJIEKTUBHO-TPYMOBOTO HaBUaHHS (poboTa B
rpymax, poboTta B mapax, MO3KOBUH MITYpM); Keiic-MeTo 1 (BUPILICHHS
CHUTYalliil, MpoOJIEeMHHUX 3aBJIaHb); IHILI METOAU y CIIOJTY4YEHHI 3
HOBITHIMH 1H(OpPMaLITHUMHU TEXHOJIOTISIMU Ta KOMIT FOTEPHUMHU
3acobamy HaBUaHHS (JIMCTaHIIIMHI, MyTbTUMEINHI, Be€0-OpI€EHTOBAH]).

3MicT TUCHUILIIHMA

Tema 1. KomyHikanii B cucremi
MapKEeTUHTY

MapketuHroBi komyHikanii. OCHOBHI BHMJIM KOMyHikauiid. Peknama.
CrumymoBanHaa 30yty. Ilepconampuuii mponax. [labmik pueHIiH3.
[psimuii mapketunr. [Iponec komynikamii. [lepemkoau B KOMyHiKalisx.
Komynikamis. ®opmMu  KoMmyHikamid. Mopaenb  JIBOCTYIIEHEBOTO




KOMYHIKaTHBHOTO BIUIMBY. IHTErpoBaHi MapKETHHIOBI KOMYHIKAIIil.
Bubip xommiekcy mnpocyBaHHs. Llini MapKeTHHTOBHUX KOMYHIKaIlii.
Crparerii mpoIITOBXYyBaHHS TH TpHUBEpTaHHA. MeETOAu pPO3paxyHKyY
O10/DKETy Ha MPOCYBaHHA. Buayn MapKeTHHTOBUX KOMYHIKAIIIl: IepeBaru
1 Heoniku. HoBi KOMyHIKaTUBHI TEXHOJIOT11. [HTepaKTUBHUN MapKETHHT.

Tema 2. IlnanyBanus
MapKETUHTOBHUX KOMYHIKaI[ilt

Komynikamiitna ctpareris. [Iporec po3poOku cTpaTerii MapKeTHHIOBHX
KOMYHiKalliii. Bu3HaueHHs 1inpoBoi ayautopii. BcraHOBNIeHHS 1inei
KOMYHiKaliifHoi kammanii. BubOip BuaiB mnpocyBannsa. IlinroroBka
3BepHEeHb. llmaHyBaHHS KaHamiB mommpeHHs iHdopmamii. Po3poOka
Or0[DKEeTy KOMYyHIKalid. Sk OIIHWUTH €(eKTUBHICTP MapKETHHIOBHX
KOMYHIKaIliif. [HCTpyMeHTH ISl OLIHKH THIIOBHX METPHUK: MEAiaiHAeKC,
Media Outreach, Reach (oxomnenns), Frequency, GI, CPT, OTS, GRP,
ROI. Knacuikanis ctpareriii MapkeTHHIOBUX KOMYHIKAITIH.

Tema 3. Pexitama: MoHATTS,
CyTb. KJIacH(IKaIlis peKIaMu

3HaueHHs pekiaMu B MapkeTuHry. @ynkuii pexiamu. i1l 1 3aBnanHs
pexnamu. Dynkuii pexinamu. Buam ta THnu pexinamu. OcoOIMBOCTI
pekinamyBanHd. Kananu nomupenHs pexkiamu. TpeHau pekiamu y cBiTi
Ta B YKpaiHi. 3aKOHOJaB4€ PETyJIOBAHHS PEKIaMHOI JISUIIBHOCTI.

Tema 4. CtumymntoBaHHs 30yTy.
CnoHcopcTBO

i1 Ta TUIIM cXeM CTUMYIIOBaHHS 30yTy. THUIM CTUMYIOBaHHS 30yTy.
CrumyntoBaHHsl cnokuBayiB. CTUMYIIOBaHHS TOPrOBEIBHOI Mepexi.
CruMmynioBaHHsT TOproBeibHOro mnepcoHany. CrnoncopctBo. OCHOBHI
KaTeropii ClIOHCOPCTRA.

Tewma 5. /ln3aitn pexiiamu

CytHicTb, 11, 3aBAaHHS Au3aiiHy pekiamu. [Iponec po3poOieHHsS
MaKeTa PeKJIaMHOT0 MaTepialy: KOMaHJIHI Jii, yBara, 3aIliKaBJeHICTb,
OaxaHHs, TIepekoHaHHs, mid. Ju3ain 1 maker. Cranii nuzaitHy. Bicim
3aKOHIB JM3aiHy: IIUTICHOCTi, KOHTPACTHOCTI, PIBHOBAar", pUTMY,
TapMOHii, MPOMO3uIlii, TaMU KOJBOPIB, BHAUICHHS, NpoOuTiB. Tumum
peKJiaMH 3aJie)KHO B CHIBBIIHOIIEHHS UTtocTparii 1 Tekcry. Bumm
utrocTpariiit: hotorpadis, pUCyHOK, KOJIaXx, MPaBWiIa iX MiATOTOBKU 10
po6otu. KommnonyBaHHs Bi3yanbHOi 1 BepOanbHOi iHpoOpMamii y
peKIIaMHHX MOBimoMIIeHHAX. Po3mipu UmrocTpartiit. MakeTn pexiaMHuX
3BepHEHb. DOPMU PEKIIaMHUX LTIOCTpallii Ta ix komOiHais. KombopoBa
rama urrocTpyBaHHs. DYHKIIT KOJIBOPIB Y peKIami.

Tema 6. Pexiama Ha micid
MIPOJIAXKY

CyTHICTbh Ta BUIM pEKJIaMH Ha MICITi Tpogaxy ToBapiB. POS marepianu B
peKkiaMyBaHHI: MoOaij, AWCIUIeH, KyMOi, OomicTeHn, 1mendTokep,
BoOnep. KpeatuBHi 3acobu pexnamu Ha Micii npoaaxy — VR ta AR-
TexHoJsoril. BucraBkoBa AiIbHICTh Ta MAPKETUHTOBI KOMYHIKAIIil.

Tema 7. YakoBka sk 3aci0o
KOMYHIKaIlii

CyyacHa MapKeTHHIOBa KOHIIEMNLis YNAaKOBKM TOBapiB. YIAKOBKa M
3acobu ToBapHoi iHdopmarii. IHpopmariiiHi 3HaKM Ta  IXHS
KOMYyHIKaTUBHa poOJb. YmakoBka 1 ¢ipmoBuili ctwib. Ilimxomum 1o
CTBOpeHHs Tapu. M’ska 1 TBepna BapTicTb ToBapy. CydacHa pouib
YIIAKOBKH. MapkyBaHHs. Hocii  BupoOHHMYOro  MapKyBaHHS.
KomynikaTuBHI BUMOTH 1070 iHopMariiiHux 3HakiB. ToBapHi 3HaKH.
LIITpux0BUH KOA.

Tema 8. Opranizauis po6oTu 3
I'POMAJICHKICTIO

[Mabnik puneimn3. Merta mabnik puneimns. I'pomaacekicts. ['onoBHa
¢ynkuis mabnik puneimH3. [lepeBarn IIP. BHyTpimHi Ta 30BHIIIHI
naOiik puiednH3. 3B'SI3KM MIANPUEMCTBA 3 T'POMAJCHKMMM TpyHamH.
Mertoau # iHCTpyMeHTH mabiik puieimH3. bekrpaynaep. [Ipec-penis.
Menia-kiT. Keiic-icropis. Kpu3osi nalmik puiennss.

Tema 9. Pexnama B Mepexi
Internet

[MonstTs Ta Buam pexnamu B Internet. L{ini inTepuer-pexinamu. CyTHICTh
Ta 3HA4YEHHS TapreroBaHoi pekgamu. llmomaaku [uis po3MILECHHS

iHTepHeT-pekiamu. Google Ads. Peknamua kamnanis B Meta. Youtube
Ads




Tema 10. E-mail mapkeTunr

TexHonoris 3aiiCHEHHs PO3CUIKH. Pe3ynbTaT aBTOMAaTH30BAaHHMX Cepii
muctiB Tpenmu cydacHoro e-mail mapkerunry. Crpareris cerMeHTartii.
ExoHoMmiuyHa eQEeKTUBHICTh MacoBUX po3cmiok. OpjepxkyBadi cram
po3cuiIok Ta iX cnucku. CriocoOu OTpUMaHHS cllaM JIMCTA.

Tema 11. Komynikarii y
COLIIAIEHUX Mepekax

comiasibHUX Mepexax. briorocdepa. I[HpopmaniiiHO-KOMyHIKaTHBHA
kynbrypa. lLlimi  MapkermHroBMX KOMyHikamid. Social marketing
communication (SMM). BukopucTaHHs COLIAIBHUX MEpPEX Ul
pOCYBaHHS Oi3HECY.

Tema 12. Opranizamis ta
e(EeKTUBHICTh MAPKETHHTOBHX
KOMYHIKaIIii

[InanyBanHs peknamMHOI KammaHii Ha mignpueMcTBi. OcoOIMBOCTI
3aCTOCYBAaHHS PEKJIAMH Ta 3aX0JIiB 31 CTUMYJIIOBAaHHS 30yTy MPOIYKIii Ha
pi3aux eranax JKIIT. Po3poOka pexnamuoro 6romxkery. [InanyBanHs Ta
peanizailiss peKIaMHOI KaMIlaHii Ha NPOMHCIOBOMY HIAIPUEMCTBI.
Oninka Or0/pKeTy pexiiaMHO1 kamraHii. OLiHKa epeKTUBHOCTI peKJIaMHUX
3aXO/iB: OCHOBHI (paKTOpH, TIOKAa3HUKKA. MeToaun BU3HAYEHHSA
€KOHOMIYHOT €()eKTUBHOCTI PEKJIAMHU Ta 3aX0/11B 31 CTUMY/IIOBAHHSA 30yTY.
OnTtumizaniss  €pEeKTUBHOCTI  peknaMHUX  3axoAiB.  [lokasHuku
e(eKTUBHOCTI pekjamu B [HTepHeT.

TMoaiTHKA TMCHUILTIHA

IMosiTuka BigBixyBaHHA

Perynsapue BiABiqyBaHHS BCIX BHUJIIB 3aHSTh, CBOE€YACHICTH BUKOHAHHS
CaMOCTINHHOT poOOTH.
3a 00’eKTMBHMX TNpUYUH (HAampHUKIald, XBOpoOa, MDKHApOIHE
CTa)XyBaHHS1) HABYAHHS 30PTraHI3y€eThCS B OHJIAKH (POpPMI 32 TTOTOHKECHHSM
13 KEPIBHUKOM KYpCY.

IToaiTnka nroao aenJiaiiHiB Ta
nepeckJagaHHs

PoGoTw, siKi 3Ma10ThCS 13 TOPYIIEHHSM TEPMIHIB 0€3 MOBaKHUX MTPUIHH,
OIIHIOIOTHCSI HA HUXKYY OITIHKY.

AKkajieMiuHa 100poOYeCHICTh

VY BUMaaKy HEJOTPUMAHHS TOJIITUKH aKaJAeMIYHOT T0OPOYECHOCTI
(nmariat, camorutariaT, ¢adpukartis, Ganscudikarlis, CIUCyBaHHS,
oOMaH, XabapHHUIITBO) MepeadadyeHO TOBTOPHE MPOXOKEHHS
OL[IHIOBAHHS.

CucreMa oiHIOBAHHSA

[ToTo4HUIT KOHTPOII 3MIHCHIOETHCS IPOTATOM CEMECTPY IiJl Yac MPOBEIICHHS TPAKTUYHUX, CEMIHAPCHKUX Ta
IHITMX BUIIB 3aHATH 1 OIIHIOETHCSA CYMOIO HaOpaHuX OamiB (MakcuMmanbHa cyma — 100 GaniB; MiHiMaiIbHA
CyMa, IO J03BOJISIE CTYACHTY OTPHMAaTH aTecTallito 3 mpeametry — 60 OaniB); MiACYyMKOBHI/ CEMECTPOBHI
KOHTPOJIb, IPOBOJUTHCS Y (POpMI eK3aMeHy BIAMOBIAHO 10 rpadiky HaBYaIBLHOTO MPOIIECY.

[TizcymKoBa oO1liHKa 32 YMOBH €K3aMEHY BUCTABIISIETHCS SIK 3arajbHa cyma OalliB HaOpaHUX 33 pe3yJibTaTaMH
noToyHoro (70%) Ta miACyMKOBOTO KOHTPOJIIO.

HakonnuyBaHHS pedTHHIOBUX 0AJIiB 3 HABYAJIbHOI JUCHUILTIHA

Buau HaBuyaIbHOI po0oTH Max KinbKicTh 0ayiB

BukoHaHHs 3aB/laHb Ha CEMIHAPChKUX 3aHATTAX (9 mp. 18

3aB/IaHb 1Mo 2 6an)

Excnpec-koHTpobHi (2 K.p. 1o 4 6ann) 8
MoynbHi KOHTpoJIbHI po6otu (2 MKP no 7 6aiiB) 14
Po3po0ka cTparerii mpocyBaHHs Y cOIMepexax 15
[TpoxomxenHs kypcy Big Prometheus «SMM: 15
byHIaMeHT»

Ex3amen 30

Pazom

100
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Ikaja ouiHIOBAHHA

ECTS Banau 3micT
A 90-100 be3noranHa miaroroBka B IMPOKOMY KOHTEKCT1
B 80-89 IToBHi 3HaHHS, MII[H]1 BMIHHS
C 70-79 Xopori 3HaHHS Ta BMIiHHS
D 65-69 3a10BUTbHI 3HAHHS, CTEPEOTHITHI BMiHHS
E 60-64 Bukonanus MiHIMaJIbHIUX BUMOT IISIIBHOCTI B
CTaH/IapTHUX YMOBaX
FX 35-59 CrnaOki 3HaHHS, BIICYTHICTh YMiHb
F 1-34 HeoOxigauii mOBTOpHHUI Kypc
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