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076 IlimnpueMHULITBO, TOPTIBIS Ta OipKOBa AISAIbHICTD

OcaiTHs1 nporpama

[lignpueMHUNTBO, TOPriBIIs Ta OipAKOBA AISIBHICTD

CemecTtp 6 cemectp (9 ki), 4 cemectp (11 k)
Bigninenns [lignpuemMHUITBA Ta MAPKETUHTY
Kypce 3 kypc (9 k), 2 kype (11 i)

AHoOTAaIis KypCy

HapuanbHa quciurmuiiHa cripssMOBaHa Ha BUBYEHHS ICHYFOUMX BHYTPIITHIX
YW 30BHINIHIX MapKETHMHTOBHUX MPOOJeM, HasBHUX PE3€PBiB, KPUTEPIiB
yCTiXy 9 HeBAA4, PIBHS MOYKJIMBOTO PU3HKY MiAnpueMcTBa. OCHOBHUMHU
3aBIAHHSMH Y BHUBYCHHI JUCIHMIUIIHM € OTPUMAaHHS MOXIJIMBOCTI
BUKOPUCTAHHS MAPKETHHTOBUX JIOCTI/DKEHD Y MAPKETHHTOBIH ISITEHOCTI
MIAMPUEMCTBA ISl TIIBUIICHHS HOTO KOHKYPEHTOCIIPOMOKHOCTI;
0COOJIMBOCTI TPOBEACHHS PI3HUX BHUAIB MapKETHHTOBHX JOCIHIDKCHBb
3QJICKHO BiJT 1X IUTIM 1 HAIIPSIMIB; YSABIEHHS PO KOMIUIEKC CHCIIaIbBHUX
METOJIB 1 TEXHOJIOTIA, IO BUKOPUCTOBYIOTHCS TIPU MPOBEICHHI
MapKETUHTOBUX JIOCIIDKCHb, BMIHHS BHUKOPHUCTOBYBATH pE3yJIbTaTH
MapKETUHTOBUX JIOCIIDKCHD IS MiJABUIECHHS €()EKTUBHOCTI MPUIHSTTS
yIPaBIIHCHKUX PIlICHb.

Cropinka kypcy B MOODLE

http://78.137.2.119:2929/course/view.php?id=211

MoBa BUKJIaJaHHA

yKpaiHCbhKa

JIekTOp KYpCY

Bomomenko Onbra BonoaumupisHa, BuKiIaaad, creriaricT I1 kareropii
KaHaJIu KOMYHIKaIIii:

CJIH «Moodley»: moBigoMIeHHS B 4aTi

en.moira: olha.voloshchenko@gmail.com,

ten. 093-903-02-31 (Viber, Telegram),

Facebook Messenger: https://m.me/olha.voloshchenko

Micue q1ucuMILIiHM B OCBITHIN nporpami

OceiTHs1 nporpama

[MinnpuemuunrTso - http://csbe.edu.ua/documents/otdel/moop_p.pdf

Iepeuik 3arajapHuX
kommnerenTHocTeil (3K)

3K 2. 3paTHicTH 3aCTOCOBYBAaTHM OTpPHMaHI 3HAaHHS B MPAKTUYHUX
CUTYAITISX.
3K 5. HaBuuku BHKOpUCTaHHA iH(GOpPMAIIHHUX 1 KOMYHIKALlIHHUX
TEXHOJIOT1H.



http://csbc.edu.ua/documents/otdel/moop_p.pdf

3K 6. 3gatHicTb 10 moIrykKy, 0OpoOiIeHHs Ta aHamizy iHdopMarllii 3 pisHUX
JDKeped.
3K 7. 3naTHICTh MpaIoBaTi B KOMaHII.

Iepesik cneniaJbHUX
kommneteHTHocTel (CK)

CK 2. 3pathicte obupaTH Ta BHKOPHCTOBYBATH BIIMOBIIHI METOIH,
IHCTpyMeHTapiii s  OOrpyHTYBaHHS pIlIeHb WIOJO CTBOPEHHS,
(GYHKIIOHYBAaHHS — MIANPUEMHULBKAX, TOPrOBENbHUX 1 Oip)KOBHX
CTPYKTYD.

CK 3. 3pathicTe 3HiHCHIOBATH [iSUTBHICTH y B3a€MOJIl CyO’ €KTiB
PUHKOBUX BIJTHOCHH.

CK 10.3pmatnicTs n0 Oi3Hec-TUIaHYBaHHS, OLIHIOBAaHHS KOH'TOHKTYPH
PHUHKIB 1 pe3yJbTaTiB IiSUIBHOCTI y cepi mianpueMHHUITBA, TOPTiBIi Ta
01p>KOBOT IPAKTUKH 3 ypaxyBaHHSIM PU3HUKIB.

CK 11.3naTHicTh aHayi3yBaTU CTaH, TEHJEHILII Ta HaIpsIMU PO3BUTKY
PUHKY TOBApIB Ta MOCJIYT HA PETIOHAJIbHOMY Ta HallIOHAJIbHOMY PIBHSIX

Ilepenix nporpamuux
pe3yJabTaTiB HABYAHHSA

[1PH 2. 3actocoByBaTu HaOyTi 3HaHHS Ui BUSIBJICHHSI, IOCTAHOBKHU Ta
BUpIIIEHHS  3aBJaHb 3@  pPIBHUX  NPAaKTUYHUX  CHUTYyalii B
MIANPUEMHUIBKINA, TOProBeIbHINA Ta O1pKOBIH IiSIBHOCTI.

ITPH 5. OpranizoByBaTH MONIYK, CAMOCTIHHHUI Bia0ip, AKICHY 0OpOOKY
iHbopMallii 3 piBHUX JpKepen sl popMyBaHHS OaHKIB JaHUX y cdepi
MIANPUEMHHUITBA, TOPTIBI1 Ta O1pKOBOT JISUTBHOCTI.

[1PH 12. Bonoaitu MetogamMu Ta IHCTPYMEHTapieM Jisi OOIPYHTYBAaHHS
YIPaBIIHCHKUX  PIIMIEHb MIOJI0 CTBOPEHHA U  (QYHKUIOHYBAHHSA
MTPUEMHHUIIBKUX, TOPTOBEIBHUX 1 OIP’)KOBUX CTPYKTYP.

ITPH 13. BukopuctoByBatu 3HaHHS (hOPM B3a€EMOJI1 CYyO’ €KTIB PUHKOBHUX
BIIHOCMH Ui 3a0e3MeuUeHHs  JIIBHOCTI  MIANPUEMHHIIBKHX,
TOProBEIBHUX Ta OIPKOBUX CTPYKTYP.

ITPH 20. 3Hati ocHOBM Oi3HEC-TNIAHYBaHHS, OIIHIOBaHHS KOH IOHKTYPH
PUHKIB Ta Pe3yJabTaTiB ASUIBHOCTI MiAMPUEMHUIIBKUX, TOPTOBEIbHUX 1
OIpYKOBHUX CTPYKTYP 3 YpaxyBaHHSM PU3HKIB.

Onuc IMCHUILIIHA

CTpyKTypa HaBaHTaKEHHS
HA CTyJEeHTa

3araigpHa KUIbKicTh roaus — 120

Kinbkicts kpeauTiB — 4

KinpkicTs jIeKiiHUX roaud — 28

KinbKicTh MpakTUYHUX 3aHATH — 28

KinbkicTs TOAMH 151 CAMOCTIHHOT pOOOTH CTYJeHTIB — 64
dopma MiJICyMKOBOTO KOHTPOJIIO — €K3aMEH

MeTtoan HaBYaHHSA

BepOanpHuii MeTOM; TMOSCHIOBAJIBHO-IEMOHCTPAIIHHUI METOJ; METO]T
NpoOJEMHOTO  BUKJIAJAHHS, PEMPOJYKTUBHUH MeETOJ; poboTa 3
HaBYaJIbHO-METOJIMYHOIO JIITEPATypor0 (KOHCIICKTYBaHHS, TE3YBaHHS,
aHOTYBaHHS TOILO); METOJI Bi3yasizalii (mpe3eHTalisi, METO LTIocTparlii).

3MicT JUCHUIIIIHMA

Tema 1. CyTHICTh PUHKOBHX
JOCHIIKEHD Ta 1X MICIIE B
CUCTEM1 MapKETHHTY

CyTHICTB, CTPYKTYpa Ta CHCTeMa PUHKOBUX NOCIIDKeHb. [IpuHimnu Ta
3aBJIaHHS PUHKOBHMX JOCHIIKeHb. llpoliec pPHUHKOBUX JOCIIKEHb.
OpranizaniiftHi GopMH pUHKOBUX JOCIIKEHb.

Tema 2. Buau puHKoBUX
OCHIKEHD

3aranpHa KiIacuQikaiis MapKeTHHTOBUX JOCHIKeHb. [lonboBi Ta
KaOiHeTHI MapKeTUHTOBI AochikeHHs. CHHANKATHI Ta AoCHiKkeHHs ad
hoc.

Tema 3. Knacudixkarrist
MapKeTUHTOBO1 iH(popMaIlii Ta
METO/IH ii 300py

3aranpHa  Kiacudikamis ~— BHOIB  MapKeTHMHIOBOI  iH(opMariii.
MapkerunroBa iHpopmauiiiHa cucrema, i enemeHTH. Kiacudikamis




METOMIB 300py HaHUX [UIsi PUHKOBHUX JIOCHIIKEHb. TeXHOJOTIA

MMPOBCACHHA AHKCTHOT'O OITMTYBAHHA.

Tema 4. MapkeTuHrose
cepeloBUlIIe

Mapketunrose cepenosuiie ¢ipmu. MIKpocepeIOBHIIE MapPKETHHTY.
MakpocepenoBuiie  MapkeTHHTY.  JlOCHIDKEHHS ~ MapKETHHIOBOTO
cepenoBuIa QipMH.

Tema 5. Opranizaris Ta
IMPOBCACHHA PUHKOBUX
TOCTDKEHB

[Ipouemypa opranizamii pUHKOBOTO JOCTiDKEHHS. Etamm po3poOku
BUOIPKOBOTO TUIaHYy AOCHipKeHHS. Turmm 1 Buam BuOipku. Metoau
BU3HAYEHHS 00cATy BUOIPKM Ta MOMMIIKY BHOIPKH.

Tema 6. O6poOka Ta aHami3
pe3yJbTaTIiB MAPKETHHTOBOTO
JOCITIJKEHHS

TexHonorii  ompamoBaHHsS MapKeTWHTOBOi  iH(opmamii.  AnHami3
iH(OopMarii I 9ac TpoBeACHHS MAPKETHHTOBUX JOCTIDKEHB. 3BIT, HOTO
CTPYKTYpa Ta MiArOTOBKA.

Tema 7. MapkeTUHIoB1
JOCTIIKEHHSI PUHKY

CyTHICTh, HAIPSIMKA Ta METOAM MAPKETHUHTOBOTO JTOCITIKEHHS PUHKY.
KoH’ IOHKTYpHI TOCTIKEHHS PUHKY.

Tema 8. locnimkeHHs
CErMEHTIB PUHKY Ta Horo
CIIO>KMBAYIB

CermentyBanHsi puHKY. CTpyKkTypa mpolecy BHOOPY ONTHMAaIbHOTO
CEerMEHTY PUHKY. MapKETHHTOB1 IOCTIPKEHHSI CTIO’KUBAYIB.

Tewma 9. IIporno3yBaHHs
PO3BUTKY TOBApHOI'O PUHKY

CyrtHiCTh Ta MeTa NPOTHO3YBaHHS pPHUHKY. MeToau NpOrHO3yBaHHSA
puHKYy. [Ipo1iec mporHo3yBaHHS PUHKY.

Tema 10. KommiekcHe
IOCIIKEHHS TOJIOKEHHS
MIANPUEMCTBA HA PUHKY

Crpareriuamii aHami3: MeToad Ta TexHoJsorii. OIliHKa PHUHKOBOTO
MOTEHIIaTy MANPUEMCTBA, GaKTOPH, sKi Horo Bu3HayatoTh. Ouinka KCII
MIANPUEMCTBA.

Tema 11. JlocmimkeHHs
TOBApHOI Ta IIHOBOT MOJITHKH
MITPUEMCTBA

JlocmipkeHHST  TOBapy Ta  TOBApHOI  IMOJITUKH
JlocmiKeHHs IHOBOT MOJIITUKY MAMPUEMCTBA.

MiAMPUEMCTBA.

Tema 12. JlocmimkeHHS
30yTOBO1 MOJIITUKH, PEKJIAMHU Ta
CTUMYJTIOBAHHS 30yTy

Hocmimxenus 30yTy Ta 30yTOoBOi momiTHKK mianpuemctBa. Cucrtema
IHTErpOBaHUX MAPKETUHTOBUX KOMYHIKalii. JIOCTIKEHHS peKiiaMu Ta
CHCTEMU CTUMYITIOBAaHHS 30yTY.

Tewma 13. CyvacHi TeXHOJIOTIi
PUHKOBHX JOCIIKCHb

HeoOximHicTh BHUKOPUCTAHHS CYYacCHHMX TEXHOJIOTIH  JOCIHIKEHb.
Coolhunting. Trendwatching. Benumapkinr. Big Data. Desk research.
Mystery shopping.

Tema 14. PUHKOBI HOCIIIIDKEHHS
y cdepi digital Texnooriit

OCHOBHI BUM Ta CKJIQJI0OBI MU(PPOBOTO PUHKY. TEXHOIOTIT TOCTIIKEHHS
digital mpoctopy. Ilporno3yBanus po3Butky digital puHKy.

TToaiTHKa TMCHUILTIHA

oniTuka BinBiTyBaHHS

Perynspue BinBimyBaHHS BCiX BHIIB 3aHSTh, CBOEYACHICTb BUKOHAHHS
CaMOCTIIHOT pOOOTH.

3a  00’€KTUBHMX NpPUYUH (HAMPHUKIA,
CTa)XyBaHHS) HaBYaHHS 30PTaHi3yeThCsI
MOTO/KEHHSIM 13 KePIBHUKOM KYpCY.

XBOpoOa, MDKHapOJIHE
B OH-7MaiiH ¢opmi 3a

IToaiTnka nroa0 aenJaiiHiB Ta
nepecKJIaJaHHs

Po6oTH, siKi 34a10ThCS 13 TOPYIIEHHSIM TEPMiHIB 0€3 MOBAXXHUX NPHUUH,
OLIIHIOIOTHCS] HA HU)KUY OLIIHKY.

AxkageMiuyHa 100poYecHICTH

VY BUMaJKy HEAOTPUMAHHS MOJITUKH aKaJeMidyHO1 J0OpOYeCHOCTI
(nnariat, camorariat, ¢padpukais, ¢panbcudikaris, ClIUCyBaHHS,
oOMaH, XxabapHHUITBO) MepedaueHo MOBTOPHE MPOXOHKEHHS
OIIIHIOBAaHHSI.

CucreMa oiHIOBAHHSA

[ToTouHUI KOHTPOJIB 3/1IHICHIOETHCS IPOTATOM CEMECTPY I Yac MPOBEJICHHS NPAKTUYHUX, CEMIHAPCHKUX Ta
IHIIUX BUJIB 3aHATH 1 OLIHIOETbCA CyMOIO HaOpaHux OaniB (MakcuManbHa cyma — 100 OaniB; MiHiMalbHA




CyMa, IO J03BOJSE CTYACHTY OTPUMATH arecTalliro 3 mpeamery — 60 0OaliB); MiICyMKOBUN KOHTPOJb,
MPOBOJUTHCS Yy (hOPMI iCIUTY, BIAMOBIAHO A0 rpadiKy HABYAIBHOTO MPOLECY.

[TincymKoBa OIiHKa BUCTABJISEThCS SIK 3arajibHa cyma OalliB HaOpaHuX 3a pe3yabTaTamu moTogHoro (70%)
Ta MiJJICYMKOBOTO KOHTPOJIIO.

HakonnuyBaHHS pedTHHIOBHX 0aJIiB 3 HABYAJIbHOI JUCHHUILIIHU

Buau HaBuyaabHOI podoTH Max KinbKicTh 0asiB
BukoHaHHs 3aB/IaHb HAa CEMIHAPCHKUX 3aHATTSAX (5 3aBI. 20
1o 4 6am)
Excnpec-koHTpoIIbHI (2 K.p.) 10
MoynbHI KOHTPOJIBHI poboTH (2 K.p.) 10
JlocnipkeHHsT pUHKY 15
PospaxynkoBa poboTa 15
Exzamen 30
Pazom 100
Il kana oniHIOBaHHSA
ECTS Bamm 3micT
A 90-100 be3noranHa miiroToBKa B MIMPOKOMY KOHTEKCTI
B 80-89 [ToBHi 3HAHHS, MII[H1 BMIHHS
C 70-79 Xopor1i 3HaHHS Ta BMIiHHS
D 65-69 3a/10BUTBbHI 3HAHHS, CTEPEOTUITHI BMIHHS
E 60-64 Buxkonanus MiHIMaILHHUX BUMOT JISUIBHOCTI B
CTaHJAPTHUX YMOBAxX
FX 35-59 CrnaOki 3HaHHS, BIJICYTHICTh YMiHb
F 1-34 HeoOxiguuii MOBTOPHUI KypC
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